
Q2 2018 Retail   
Foot Traffic Snapshot



From Q1 through Q2 2018, GroundTruth observed offline visits to over 250 top retail brands across 
the Apparel, Department Store, Luxury, Beauty, Footwear, Kids, Big Box, Pharmacy, Convenience and 
Off Price sub-categories. The goal of the report is to use location data and insights to help marketers 
predict trends, understand their strengths and opportunities, and make smarter business decisions.

Top highlights from Q2 2018
 »  Q2 foot traffic to the overall Retail category was up from Q1 2018, with Home 
Improvement and Malls leading the charge. May saw the largest increase with a +1.1% 
gain in share of foot traffic, correlating with the highest monthly retail sales growth in 
over 8 months.

 »  Within Fashion Retail, the Off-Price category saw the largest increase of foot traffic share, 
while mid-tier Apparel & Accessory brands lost some ground. Retailers that stood out 
include: Marshalls, Old Navy, Gap Body, Coach, and Macy’s.

 »  Discount department stores like outlets or “spin-off” brands, are an emerging trend. 
Compared to their legacy brands, these discount department stores like Saks Off Fifth 
and Macy’s Backstage saw a +0.5% uptick in foot traffic share.

 »  Kohl’s launched a groundbreaking partnership with Amazon last Fall when it started 
accepting returns for select Amazon-purchased items. Since the launch, Kohl’s locations 
that offer Amazon returns have seen a +0.8% increase in foot traffic share within the 
Kohl’s brand.
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Q2 2018 Retail Share of Foot Traffic

Q2 MoM Change in Retail Category Share of Foot Traffic 
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According to CNBC
May's rise in retail sales was the 
largest since September 2017.
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Heading into the summer months, retail is 
alive and well, seeing the biggest category 
growth quarter over quarter following Auto 
(+0.12%) and Travel (+0.64%).  

While Big Box/Warehouse stores continue 
to see the largest share of retail foot traffic, 
the biggest category growth drivers in Q2 
were Home Improvement and Malls.

Q2 2018 Retail Foot Traffic Snapshot3



Off-Price JewelryLuxury Footwear Department Apparel & 
Accessories

Quarter over Quarter Change in Share of Foot Traffic 
Q1 2018 - Q2 2018

+0.03% 0.00%+0.01% -0.02% -0.05%-0.02%

“Off-Price” clothing retailers continue to grow as consumers become 
more budget conscious, led by category giants Marshalls and Ross.

Despite a push towards 
value retail, luxury also 
saw a small gain since 
Q1. Possibly due to 
graduation shopping.

Although overall Apparel & 
Accessories lost share of foot 
traffic this quarter, seasonal 
brands like Sunglass Hut thrived. 
And with prom and wedding season 
underway, Men’s Wearhouse also 
got a boost!

%

Fashion Retail Deep Dive

Q2 2018 Retail Foot Traffic Snapshot4



The Rise of Discount Department Stores

Amidst the news of department stores closing their doors, 
several retailers are starting to focus more on the “off-price” 
market to mirror the relative success of stores like Marshalls and 
Ross. For example Macy’s will add off-price sections to about 
100 more stores this year after observing a sales increase of 7% 
relative to similar “control” stores without Backstage outlets.

Foot traffic shows a similar story. With the exception of Macy’s, 
all discount department stores outperformed their parent 
stores in QoQ growth in share of foot traffic. Nordstrom Rack 
saw the largest increase at +0.25%

Share of Foot 
Traffic, Q2 2018

Discount department stores 
gained +0.5% share of 
foot traffic over traditional 
department stores between 
Q1 and Q2 2018
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Change in Share of Foot Traffic, Traditional vs. Discount, Q1-Q2 2018

+0.51%

+0.17%
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+0.10%
-0.60% -0.14% -0.25% -0.04%
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Q2 Fashion Retail foot traffic trends

QoQ Change in Share of Foot Traffic 

Share of Kohl’s foot traffic since Amazon 
policy launched 

+0.51%

-0.14%

Q4 2017 Q1 2018 Q2 2018

-0.26%
-0.60%

Participating  
Kohl’s: +0.75%
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Macy’s is Thriving, While Higher-End 
Department Stores Struggle
While the Department Store category was down 
overall in Q2 foot traffic, one brand bucked the 
downward trend. Macy’s increased their share of 
department store visitors in Q2, while their primary 
competitors lost foot traffic share. Despite the 
recent wave of store closings, Macy’s reputation 
as a lower-cost alternative to brands like Neiman 
Marcus and Saks Fifth Avenue may allow them to 
ride the wave of off-price retail momentum. 

Kohl’s & Amazon: The Start of a 
Beautiful Friendship
Kohl’s raised a few eyebrows last Fall when they 
announced a partnership with Amazon that allows 
for online purchases to be returned at select Kohl’s 
locations. One headline from Retail Dive even referred 
to the agreement as a “deal with the devil.” But 
with increased foot traffic to participating Kohl’s 
locations, perhaps the willingness to embrace rather 
than fight the Amazon effect is an example of how 
online and brick-and-mortar retail actually are 
perfect complements rather than fierce competitors.



GroundTruth is the leading location platform that leverages data and insights to drive business 
performance. Using its proprietary Blueprints technology, GroundTruth is able to learn about mobile 
users and reach them at the right place and right time, ultimately helping companies inform their 
marketing decisions, increase sales, and grow their businesses. Through its data foundation, 
GroundTruth sees 2 out of 3 smartphone users in the U.S. and more than 30 billion physical visits 
annually across 21 countries globally. Learn more: www.groundtruth.com.
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Report methodology
The data in this report represent geo-precise ad requests observed in GroundTruth’s platform 
mapped back to defined business locations. Each ad request represents a real consumer on their 
smartphone while at a Retail brand.

The analysis was conducted on unique consumer visits between January 1, 2018 to June 30, 2018.


